
Ticker: MCD 
Sector: Consumer Cyclical 
Industry: Restaurants 

 
Intrinsic Value: $ 321.56 
Current Price: $ 291.10 
Stop Loss: $ 247.44 

 
TTM P/E: 11.38 
Forward P/E: 25.55 
Beta: 0.74 

 
Market Cap: $ 208.74B 
Dividend Yield: 2.43% 
52 Week Range: 
$243.53 - $317.90 

 McDonald’s Corporation 
 

Business Summary: 
McDonald’s is the largest global fast-food chain 
that operates over 40,000 locations in more than 
100 countries. The company earns revenue 
through franchised restaurants, company-operated 
restaurants, and licensing agreements. Its 
business model focuses on affordability, 
operational efficiency, and customer conveniences 
to help leverage their brand and innovative 
strategies. 

 
Industry Trends: 
The restaurant industry is increasing exposure and 
use of technology through additions such as digital 
menus, mobile apps, and AI to help streamline 
their operations and improve the customer 
experience. McDonald’s is well positioned with 
their digital ordering kiosks and loyalty programs 
through their extremely successful mobile app. 
Another trend is with plant-based and sustainable 
options to meet consumer demand when it comes 
to eco-friendly menu choices and sustainable 
practices. McDonald’s is slowly addressing the 
trend with innovation like the McPlant and their 
commitment to sustainable sourcing. A final trend 
is personalization respective to customization in 
menus and promotion offerings. McDonald’s meets 
trends through their app by using data collected to 
personalize offers and boost loyalty. 

 
Investment Thesis: 
McDonald’s carries substantial value and stability, 
while also having room for growth potential, which 
is supported by its globally recognized brand, 
operational model, and their alignment with the 
evolving industry trends. Current initiatives include 
digital innovation, menu diversification, and 
increasing global expansion, which help position 
shareholders for long-term value. 

Competitive Analysis: 
McDonald’s dominates in the quick 
service/fast-food restaurant market, as they 
continuously outperform competitors such as 
Starbucks, Yum! Brands, and Restaurant 
Brands International. This is done through 
their massive global footprint, consistent 
quality, and superior economies of scale. 

 
Pros: 
Over 40,000 locations to ensure that 
customers have significant access 

 
McDonald’s gross margin from 2013 to 2023 
improved from 38.8% to 67.7%, which 
highlights operational efficiency  

 
The expansion of iconic menu items (such 
as the McCrispy) and the introduction of 
plant-based options globally look to meet 
changing customer demands 

 
Company aims to hold 250 million active 
users of the mobile app by 2027 by leveraging 
their loyalty programs and trend of 
personalization 

 
 

Risk Factors: 
Increasing costs of labor and food costs can 
compress margins 

 
Supply chain disruptions could have a 
significant impact on operations 

 
Intense competition from fast-food and fast-
casual chains could challenge market 
share 
 
Regulatory risks from any environmental or 
labor laws
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Comparative Analysis 

Environment: 

Risk Score 8.3 

Commitment to reducing 

environmental footprint through 

sustainable sourcing, eco-

friendly suppliers, and energy 

efficiency. 

Social: 

Risk Score: 13.0 

Community support and 

workplace development through 

D&I and Ronald McDonald 

House Charities. 

Governance: 

Risk Score: 4.6 

Strong focus on ethical practices and 

company oversight with board 

independence, transparency, and 

significant risk management. 

 

 


