
Company: Ticker: Industry: Dating Services Industry

Match Group MTCH (NASDAQ) Current Price: $35.77

Implied Price: $46.86

Beta: 1.48

EPS: $2.26

Company Background:

Match has a diverse portfolio of apps and services which enables connections across many demographics including age,
race, gender, and sexual orientation. Revenue comes from subscription fees for premium services and a small portion of
revenue comes from advertisements. Match apps are used across the world, and are available in 40+ different languages
with over 750 million downloads worldwide. Match’s portfolio comprises Tinder, Hinge, MG Asia, and Evergreen & Emerging.
Tinder uses patented swipe technology, has 10 million active users as of 4Q 2023, and is the most downloaded dating app
worldwide. Hinge is designed for people looking for serious relationships, differentiating themselves with specific design to
create relationships. MG Asia serves Middle Eastern and Asian markets with apps that enable connections across social and
language barriers. Evergreen & Emerging are Match’s popular brands that are established and thriving as well as new apps
that target specific demographics.

Industry Outlook:

Online dating industry has a projected CAGR of 7.3% through 2020, with expected growth to 452 million online users by
2028, from 395 million in 2023.

Growth is driven by many factors, including improved user experience through algorithms and AI, changing perceptions of
online dating, and increasingly isolated lifestyles. Growth is also fueled by fewer & later marriages and larger amounts of
single people.

Within the online dating industry, Match Group is well-positioned worldwide. Tinder has the largest brand market share in
every continent, and often there are multiple Match Group brands in the top 10 by downloads and revenue. China and Japan
are poised to see the most growth.

Investment Thesis:



● Match is a dominant player in the online dating industry and a strong brand name
● Match’s portfolio of apps meets the wide array of needs for individuals looking for different types of connections
● Future growth will be fueled by a young tech savvy population as well as growth in Asian markets

Investment Risks

There is a risk of loss due to data breaches or fraud. The site handles sensitive information and their reputation depends on
its management. This is continually monitored and defended by Match Group’s state-of-the-art security teams and proactive
approach to hackers. Match Group brand Tinder was the first in the industry to be certified for its approach, which has now
been standardized across its brands.

There is a risk of internal competition within Match’s portfolio of brands as they continue to acquire more companies. This is
mitigated by the variety of brands available, which often each serve a specific niche with minimal overlap. Additionally, users
are likely to continue to use multiple sites at once to meet their needs.

There is a risk of changing regulations or privacy restrictions affecting Match’s services. This risk would affect all players in
the market, and can be managed through compliance training, legal counsel, and potentially lobbying.

There is a risk from the high levels of competition in the industry. Match is well-positioned in the industry and its diverse
portfolio gives security against changing trends as the industry evolves. Match Group brands enjoy high brand recognition
and loyalty, and offer unique features and ubiquity.

CSR Characteristics

Bloomberg ESG Score 5.39/10, in the 97th percentile. Industry median 3/10.

Sustainalytics Score 18.81, placing it as an industry leader and a low-risk company. Industry median 21.76.

Leading scores for industry in most relevant categories including Data Security and Customer Privacy, Energy Management,
Labor and Employment Practices, and Ethics and Compliance. Lagging in Water Management. Committed to future offices
being LEED-certified and partnership with One Tree Planted with local tree-planting events and a tree planted for every
couple who notifies them of their success through Match Group brands.

Zero controversial product involvements, no common red flags (ie UNGC/OECD violations, modern slavery, or child labor).

Has net zero target, separate CEO and Chairperson, and over 30% female board members.
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Competitors Competitor Analysis

-Bumble: online dating and
Bumble BFF, Recent
acquisition of Badoo,
strong in Europe and LAM.
30% of company laid off
last month.

-Grindr: Niche focus on
LGBTQ relationships and
community-building,
largest markets in North
America and Europe.

-Hello Group: Platform of
diverse mobile apps to
entertain and build
relationships based on
location and interests.
Owns Momo and Tantan,
the largest dating site in
China.


